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JUSTIFYING HUMANE EDUCATION As A MEANS To
PREVENT CHILD ABUSE AND OTHER VIOLENC E __
By Willow Ann Soltow and Jill Shep
herd

REPETITION,
CONSISTENCY.
AND
KINDNESS
A nyone who has ever raised children (or
..l"\dogs) knows the importance of consistency
and repetition. Kids learn good table manners,
cleanliness, sharing, and other virtues only
because we remind them over and over again
what behavior is expected of them. Indeed,
you've probably heard yourself saying, "If I told
you once, I've told you a million times, DON'T
DO THAT (i.e., tease your sister, chew with your mouth open, etc.)." What
parents are trying to do is develop good habits in their children, and that usually
requires seemingly endless repetition until the desired behavior becomes routine
and predictable.
So it is with humane education. Kindness to animals and environmental
awareness are qualities that are slowly developed and nurtured in children. They
are skills that demand both knowledge and action. They are values acquired over
time, but also they are values that will last a lifetime. Our challenge is to ensure
that humane education is taught effectively so that kindness becomes automatic.
That is why the National Association for Humane and Environmental Education
(NAHEE) publishes KIND News. Every month during the school year, many thou
sands of elementary school teachers distribute individual newsletters to each student in
their classes. Contained within are articles on pet care, wildlife issues, games, and
activities children can take part in to help animals and the environment. KIND News
provides a focal point for class discussions of humane issues. It can also improve reading
and writing skills, teach social studies, and even mathematics-pet overpopulation, for
instance, is a perfect example of a geometrical progression.
Most importantly, KIND News fosters character development using the time
honored formula parents have used for centuries-consistency and repetition. It
arrives month after month. As the child's reading abilities progress, he or she will
move from the junior edition to the senior edition. KIND News is designed for use
in the early and intermediate elementary grades when kids are most receptive to
learning basic values.
Regardless of whether you have a full-time humane educator on staff or rely on
a volunteer, KIND News should be an important component of your program.
Afrer all, you probably can't visit every elementary school class in your town each
year let alone conduct monthly visits. But for every teacher sponsored through the
KIND News "Adopt-a-Teacher" program, your efforts are multiplied many-fold.
For information on how to get KIND News into your schools, and how to get loca
businesses to support the "Adopt-a-Teacher" program, contact NAHEE at P.O. Box
362, East Haddam, CT 06423; (203) 434-8666. And remember the importance of
consistency and repetition. It bears repeating: Contact NAHEE today.
-Marc Paulhus, HSUS ½'ce Presidentfor Companion Animals
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r-r-1oday's teachers have many de
lmands on their time. They are re
quired during class to teach the basic
curriculum subjects-so many minutes
per week of each-plus focus on charac
ter development, good citizenship, and
environmental education, to name a few
topics. They are expected to attend afrer
school meetings, meet with parents and
administrators, and supervise students'
extra-curricular activities. So don't be
surprised if a teacher responds to your
suggestion of additionally teaching hu
mane education with something less than
unbridled enthusiasm.
The key for humane educators is to
nelp teachers, school administrators, and
other professionals see that humane edu
cation is not just one more topic to be
squeezed into the curriculum. Although
humane educators may use the topic of
animals to facilitate learning, the underly
ing focus is really on character develop
ment. The message is about kindness,
compassion, sharing, and responsibility.
Moreover, for children-and for teach
ers-an open forum for discussing ani
mal issues can be an essential way to fight
child abuse and other violence.
Child abuse is at the forefront of the
national media, from The Oprah Winfrey
Show to NEA Today magazine. The rate
of reported incidents of child abuse is
escalating, and the effects are felt daily in
the classroom. Teachers are eager to
know how to identify "at risk" children.
Many children go through a period of
"innocent" cruelty in which they may
injure or kill small animals in the process
of testing their boundaries. With adult
·idance, most children learn to empa..1ze with animals and understand that
animals have the capacity to feel pain.
Some children, however, lock into a
pattern of cruelty that becomes more

© 1992 Ed Swanzey

Both compassion and callousness begi.n
at an early age. In families where abuse
takes place, the compassion exhibited by
this youngster is less likely to develop.
intense and more destructive as they grow
older. The classroom is the perfect place
to stop abuse before it becomes a habit or
seems acceptable because it goes unnoticed.
"One of the most dangerous things
that can happen to a child is to kill or
torture an animal and get away with it,"
anthropologist Margaret Mead once
noted. Violent acts toward animals are
obvious warning signs of violent tenden
cies that could lead, later in life, to a total
disregard for any living being-human or
animal. Increasing numbers of cases are
surfacing in the news in which convicted
criminals are found to have a past record
of animal abuse. The most infamous grisly
story in recent memory is that of Jeffrey
Dahmer. Childhood friends of the future
serial killer recall seeing the head of a dog
impaled on a post in his backyard in 1975,
yet no one reported the incident, or read
the warning signs, until it was too late.
Stories of violent criminals who have a
history of animal abuse are commonplace,
yet families, friends, and teachers often

ignore the possibility that the child may
need help. This is where regular humane
education sessions come in. Teaching
about animals in the classroom will
encourage students to discuss how ani
mals are treated in their homes and
neighborhoods. Not only will this open
atmosphere allow children to learn
about animals and their needs, but it will
also allow teachers to learn about the
quality of the family lives of students.
Sadly, where animal abuse is taking
place, whether at the hand of parents or
children, child abuse is often occurring.
Because they may suffer from shame,
guilt, and threats by parents, victims of
child abuse may not be willing, or able,
to talk about it. These children often feel
free, however, to discuss how the family
pet is treated. By becoming alert to the
connections between child abuse and
animal abuse, educators can more
readily identify children who need help.
"We get more and more calls about
animal abuse cases and end up calling
the Department of Human Services for
child and spouse abuse as well," says
Debbie Duel, humane educator for the
Washington Humane Society (7319
Georgia Ave., NW, Washington, D.C.
20012). "There is nobody in a violent
household who is exempt."

"Animal mistreat
ment by parent or
child is a warning:
child mistreatment
may be happening,
too, "says this bro
chure. The Wash
ington Humane
Society distributes
the brochure to
teachers, counselors,
social workers, psy
chologists, and pe
diatricians.
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Duel urges humane societies and
shelters to spread the word about the link
between animal abuse and human abuse.
WHS, for example, has exhibited at
several conferences for psychologists and
educators. "People come up to the booth
kind of curiously at first," says Duel.
"They talk about their pets. Then, when
they look around at the pictures of ani
mal and human abuse, I see a little light
bulb go on in their heads, and they make
the connection."
WHS is also educating social workers,
counselors, and pediatricians about the link.
Duel suggests that professionals ask a ques
tion or two about the fu.mily pet in homes
they visit. "Any animal person automatically
thinks someone capable of abusing a dog is
capable of abusing humans. But people who
have been in psychology or education for
years can still be unaware of the link. The
time is ripe for those who work with animals
to educate the public about the human/
D
animal abuse connection."

BROCHURE EXPLAINS HUMAN-ANIMAL ABUSE LINK
�he National Association for Hu.· .lmane and Environmt:ntal Educa
don (NAHEE), The HSUS's youth
education division, offers a brochure
that may help dispelthe notion that
humane education is frivolous. The
brochur�, entitled "Breaking the Cycle
ofAbuse," presents the necessity for
hurnane education in a different light
h
as a forum for teacers to not only learn
about possible abused children, but also
stop children's violent acts toward ani
mals before they become a habit.
Humane educators and shelter and
humane society staff can order a free
copy of "Breaking the Cycle of Abuse"
by sending an SASE to NAHEE, P.O.
Box 362, East Haddam, CT 06423.
The brochure is also available in Span-

ish. If another stamp is included,
NAHEE will include a copy of an
article from Learning Magazine that
tells the story of a teacher (Patty A.
Finch, now NAHEE Executive Di
rector) who identified an abused chi!
by what the child revealed about the
family pet. Additional copies of the
brochure are available for 50¢ each,
or $3 for 15 copies.
D

SF/SPCA STRESSES ANIMAL BEHAVIOR EDUCATION,
SEES RESULTS----------------------------By Maggie Murphy and Mike Rowell
A nimal behavior is a hot topic these
..n..days, but at the San Francisco SPCA
(2500 Sixteenth St., San Francisco, CA
94103), the subject is nothing new. For
more than a decade, the society has
worked diligently to promote better
understanding between pet owners and
their animal companions. Today, the SF/
SPCA's animal behavior department can
serve as a model for humane societies
across the nation.
The SF/SPCA's trailblazing involve
ment in the field dates back to 1980,
when society staffers were approached by
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Dr. Ian Dunbar, a veterinarian with a
doctorate in animal behavior from the
University of California at Berkeley. Dr.
Dunbar believed that, even when owners
cite other causes for giving up their pets,
animals are most often surrendered to
shelters for house-soiling, excessive bark
ing, and other common but easily cor
rectable behavior problems.
This insight set the stage for an ap
proach to saving animal lives that was far
ahead of its time: keeping pets out of
shelters by nipping behavior problems in
the bud. The SPCA's animal behavior

department was created in 1983 under
Dr. Dunbar's direction. Dunbar has
since moved on to a high profile career as
a lecturer, author, and animal behaviorist,
but dedicated animal lovers in the depart
ment he pioneered continue to solve thou
sands ofpet behavior problems every year.
"Animals never do anything unnatu
ral," explains SF/SPCA Animal Behavior
Coordinator Bob Gutierrez. "Everythir
an animal does he or she does for a rea
son. Usually, the problem isn't what the
animal does, but rather how the animal's
behavior meshes with the world of hu-

SF/SPCA

Animals at the SF/SPCA shelter are
observed by volunteers throughout their
stay; the shelter has a system that enabks
these volunteers to document unusual
behavior or personality changes.

mans. Understanding this is the key to
solving problems."
The SF/SPCA's free Animal Behavior
Advice Line, which has been in operation
almost from day one, is the behavior
department's most popular service. The
Advice Line has handled an average of
400 phone calls per month since its in
ception. And year by year, the department's
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offerings have been expanded to include
weekly dog obedience classes, monthly
talks on cat behavior, and periodic college
courses on animal behavior at San Fran
cisco State University. Also, thanks to the
efforts of 200 pet-loving volunteers, the
animals waiting to be adopted in the SF/
SPCA shelter are showered with hours of
special attention designed to prevent or
correct problem behaviors.
Behavior volunteers work with the
society's homeless pets, observing and
monitoring their behavior and keeping
progress reports on special cases. By evaluat
ing each animal's temperament, the be
haviorists determine what type of home
he or she is best suited for. Animal behav
iorists provide shelter dogs with obedi
ence training, update animals' informa
tion cards with behavior comments, help
train other behavior volunteers, and assist
in conducting dog training classes.
In addition, the activities of dog walk
ers and dog and cat "socializers" are coor
dinated through the behavior depart
ment. These volunteers are crucial to the
happiness and well-being of the SF/
SPCA's animals. When shelter dogs see
the blue apron of a dog walker volunteer
approaching, they often jump up and
down in eager anticipation. By taking
shelter pooches for frequent strolls, dog
walkers fill each dog's day with exercise,
socialization, and love. In addition, dog
walkers serve as the eyes and ears of the

behavior department, watching for un
usual behavior and personality changes.
Dog and cat socializers play with, pet,
brush, and talk to each and every home
less dog and cat. This extra time and
attention helps to keep outgoing animals
well-socialized. But the SF/SPCA also has
a strong commitment to take in very shy
cats, bouncy "teenage" canines, and other
animals who need to be better-socialized.
Behavior department volunteers work
one-on-one to help these special animals
become more adoptable.
To further enhance the matchmaking
process, shelter staffers and volunteer
adoption counselors also receive animal
behavior training. New pet owners leave
with adoption packets stuffed with litera
ture on behavior topics, and written
materials are updated periodically to
include information about new tech
niques in the field.
Overall, the SF/SPCA's animal behav
ior department exists to ensure that pet
partnerships both near and far will be
rewarding and lasting relationships.
"We're here for the animals, first and
foremost," says Gutierrez. "But in the
end, everybody wins. The owners are
pleased with their pets' behavior, and the
pets have good homes with more under
standing owners. Plus it's gratifying for
everyone in the behavior department
when we see how things work out as a
D
direct result of our efforts."
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"Every call is imeortant,'' says Bob
Gutierrez, "but two kinds are especially
'rewarding to us: those calls where we can
·· • prevent peoele from doing something
terrible to an animal, like declawing a cat or
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FEDERAL WILD BIRD BILL SIGNED INTO LAW__
r-rhe HSUS estimates that for each
wild-caught bird delivered safely to
a pet store, five died along the way.
The American market of wild-caught
birds has decimated populations and
caused the inhumane treatment and
countless deaths of millions of birds.
Some species, once common in the
wild, have been reduced to remnant,
endangered status in as little time as a
decade.
The HSUS has urged Americans for
years to buy only captive-bred birds as
pets. Humane Society International
(HSI), the international arm of The
HSUS, established a wild-bird reha
bilitation center in Honduras, lobbied
in Congress, and worked to bring the
cruel trade to the public's attention.
Finally, the hard work of The
HSUS and other animal-protection

l

HS U S/Dantzler

Thanks to the Wild Bird Conservation
Act, endangered wild birds will be
spared the treatment these received.

organizations has paid
off. On October 23,
the Wild Bird Conser
vation Act was signed
into law by President
Bush. The Act provides
an immediate ban on
the import of eight
species of birds most at
risk due to trade.
One year after
enactment, the law will
ban the import of all
species listed under the
appendices of the
Conference on Interna
tional Trade in Endan
gered Species of Fauna
and Flora (CITES).
The import of other
species may also be
banned if their popula
tions are judged by the
U.S. Fish and Wildlife
H S U S/Skala
Service to be threat
All species of wild birds, regardless ofhow endangered
ened by the trade, or if
they are, belong in the wild.
their import involves
cruelty to the birds.
transfer, or possession of exotic birds.
The U.S. Fish and Wildlife Service
"The U.S. has been the world's
will also enforce certain criteria on
largest importer of wild birds," says Dr.
methods used for capture, transport,
John Grandy, vice president of wildlife
and maintenance of wild birds not
and habitat protection for The HSUS.
banned. Another provision of the Act
"The passage of this bill is a significant
establishes the Exotic Bird Conserva
step towards ending this cruel, destruc
tion Fund, which will provide money
tive, and unnecessary trade."
collected from penalties, fines, dona
Cruelty investigators and other
tions, and any additional appropria
animal sheltering and control profes
tions for projects to conserve exotic
sionals are encouraged to refer to the
birds in their native countries.
table provided on pages 7-8 when
The Act is directed at the pet trade,
investigating pet shops and individuals
and birds who are not used as pets,
involved in the importation, sale,
such as ostriches, emu, and ducks, are
transfer, or possession of exotic birds.
exempted. The law also exempts non
Compiled by Teresa Telecky, Ph.D.,
pet trade uses, such as zoos, research,
associate director of the HSUS Wildli1,
and cooperative breeding programs.
and Habitat Protection section, the
Finally, the Act does not preempt state
table describes the main provisions of the
laws (such as those of New York and
Wild Bird Conservation Act of 1992. D
New Jersey) regarding the sale,

THE WILD BIRD CONSERVATION ACT OF 1992
S ECTION OF ACT
Pu rposes

To encourage wild-bird conservation and management programs i n cou ntries of orig i n ; to ensure
U .S . trade i n wild birds is biological ly sustainable and to the benefit of the species ; and to l i m it or
prohibit such imports to ensure that wild populations are not harmed by trade and that birds in
trade are not subject to i n h u mane treatment.

Im med iate
Moratorium

Upon enactment, the i mportation of birds listed on the Conference on I nternational Trade in
Endangered Species of Fau n a and Flora (C ITES) Appendix I I , Category B-for which cu rrent
international trade levels are probably a th reat to the survival of the species on a global basis
is prohibited . (These species are the Fischer's lovebi rd , yellow-headed Amazon , Mexican red
headed parrot, golden-capped con u re, g rey-cheeked parakeet, wh ite cockatoo , su lfu r-crested
cockatoo, and chattering lory.)

Emergency
Moratoria

The Secretary of the I nterior may suspend the i mportation of exotic birds listed on the C ITES
Appendices if he determi nes that trade is detri mental to the species, or if there is not i n formation
avai lable on which to base a judgement that the species is not detri mentally affected by trade,
or if recommended CITES remedial measu res have not been i mplemented , and if suspension is
necessary for the conservation of the species.

One-year
Moratorium

One year after enactment, the i mportation of any b ird listed on C ITES Append ices is pro h i bited
unless the species is included on the list of species approved for i mport in Section 6. Du ring the
fi rst year after enactment, i mport levels for each species may not exceed the level of i mportation
during the most recent year for which the Secretary has complete import data.

List of Approved
Species

The Secretary shall establish, after public comment, a list of C ITES species, on a cou ntry-by
cou ntry, and , as appropriate , facil ity-by-facil ity basis, that may be imported if: ( 1 ) the species is
reg ularly bred i n captivity and no wild-caught birds of the species are i n trade; or (2) the species
is bred at a foreign qual ifying facil ity (under Section 7) ; or (3) the species is su bject to a
scientifically based management plan that is being implemented and enforced ; the plan provides
for the conservation of the species and its habitat and i ncludes i ncentives for conservation ; if use
is biolog ical ly sustai nable for the species and mai ntains the species throug hout the range of the
species in the cou ntry to which the plan appl ies at a level that is consistent with the role of the
species i n the ecosystem and is well above the level at which the species might become
th reatened with extinction ; if methods of capture , transport, and mai ntenance m i n i m ize risk of
i nj u ry, damage to health , or cruel treatment; and if the cou ntry of orig i n is effectively i m p lementing
C ITES.

Foreign Qual ifyi ng
Fac i l it ies

Foreign bird-breed ing fac i l ities may qual ify to export captive-bred birds to the U n ited States if ( 1 )
the foreign facil ity has demonstrated the capabi l ity of producing captive-bred birds of the species
i n the numbers to be imported ; (2) is operated i n a man ner not detri mental to survival of the
species i n the wi l d ; (3) is operated i n a h u mane manner; (4) the foreign government and the
Secretary are satisfied that the facil ity has the capabil ity of breed ing the species in captivity ; (5)
the cou ntry in which the facil ity is located is a Party to C ITES ; and (6) all birds exported from the
facility are bred there .

.iloratoria for Other
Species (Sec. 8)

Species not listed on t h e C ITES Appendices may b e imported . T h e Secretary shall periodically
review trade i n such species, and after public comment, may establish a moratori u m o r quota on

(Sec. 3)

(Sec. S(a))

'Sec. S{b))

(Sec. S(c) and (d))
(Sec. 6)

t,

S ECTION-BY-SECTION SUMMARY

(Sec. 7)
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S ECTION O F ACT

SECTION-BY-SECTION S U M MARY

Moratoria for Other
Species-continued
(Sec. 8)

their importation from one or more cou ntries of orig i n , if ( 1 ) the Secretary does not make the
findings i n Section 6 with respect to the species (except effective C ITES implementation) ; or (2)
the cou ntry has not developed and i mplemented a management prog ram for birds i n trade that
ensures both their conservation and h u mane treatment; and (3) if it is necessary for the
conservation of the species or is otherwise consistent with the Act.

Cal l for I nformation
(Sec. 9)

With i n one month from enactment, the Secretary shall issue a cal l for i nformation on the wild-bird
conservation prog ram of each cou ntry that exports bi rds.

Petitions
(Sec. 1 0)

Any person , at any time, may petition i n writing to establish or term i n ate a proh ibition , suspensi o n ,
or quota u nder t h e Act, add or remove a species from t h e l ist o f species approved f o r import u nder
Section 6 , or determine u nder Section 7 whether a foreign bi rd-breeding facil ity is q ual ified . The
Secretary shall rule with i n 90 days after close of comment period .

Pro h i bited Acts
(Sec. 1 1)

It is u n l awfu l to import b i rds not provided by the Act; to violate regulations pertai n i ng to a
pro hibition, suspension, or quota pursuant to the Act; o r to i m port a foreign captive-bred bird from
a facility not qualified u nder Section 7. Burden of p roof is o n the person clai m i ng exemptio n .

Exemptions
(Sec. 12)

I m port permits shall b e g ranted when t h e Secretary determi nes that i mportation o f a n exotic bird
is non-detrimental to the species and is for scientific research, zoolog ical d isplay, or cooperative -�
breeding programs , is adm i ni stered by an organization that meets the standards developed by
the Secretary, and is designed to promote the conservation of the species i n the wild by
e nhancing propagation and su rvival of the species ; or of two personally owned pet birds per year.

Penalties and
Reg u lations
(Sec. 1 3)

Conservation
Assistance
(Sec. 1 4)

Any person who knowi ngly violates, and any person engaged in business as an importer of exotic
birds who violates any provision of the Act, or any permit issued under the Act, may be assessed
a civil penalty not exceeding $25,000 for each violatio n . Lesser penalties apply to other types of
violations, depending on whether the violation was knowing or by a person engaged in the
i m porting business ($ 1 ,200) or otherwise ($500 ) . C ri m i n al penalties include imprisonment for up
to two years . The importation of an exotic bi rd is deemed to be transportation of wildl ife for the
pu rpose of Section 3(a) of the Lacey Act Amendm ents of 1 98 1 .
Appropriations and amou nts received for penalties, fines, or forfeitu re of property u nder the Act
shall be placed i nto an Exotic Bi rd Conservation F und . The Fund shal l be used for conservation
of exotic birds i n cou ntries of origi n , especially to provide funds and technical assistance to
cou ntries containing birds subject to trade restrictions, to assist these cou ntries i n development
and implementation of conservation management prog rams and law enforcement.
The Secretary shall review opportu n ities for vol untary programs of labelling birds, certification of
breeding faci l ities and retail outlets, and provision of privately organ ized or funded technical
assistance to other nations, and report back to Cong ress with the results of this review with i n two
years after enactment.

Marking and Record
keeping
(Sec. 1 5)

The Secretary is authorized to req u i re marking o r record-keeping to ensure compliance with the
Act for any i mported bird , or any other bi rd that is h atched after enactment and is offered for sale
and of a species the export of which from any cou ntry of origi n is prohibited and that is subject
to a high level of i l legal trade. The Secretary shall seek to ensure that marking or record-keeping
will not deter captive breeding of exotic birds.

Relationship to State
Law (Sec. 1 7)

The Act shall not preempt state law regard i n g the sale, transfer, or possession of exotic b irds.

\
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JTATE FEDERATION SPONSORS "FIXED FOR LIFE "
SPAY/NEUTER CAMPAIGN_______ _
�hank you for calling the 'FIX IT!'
.l spay/neuter hotline. Would you like
one of our free information packets?"
Over 1,200 pet owners in Washing
ton State heard this greeting during a
recent week-long promotion. The hotline
was the culmination of an unprecedented
cooperative effort among humane
organizations, veterinarians, and dog and
cat interest clubs to get information and
assistance for spaying and neutering out
to the public.
Two years ago, the Washington State
Federation of Animal Care and Control
Agencies (26210 Pacific Hwy. So., Suite
135, Kent, WA 98032) conducted a
survey to find out the most pressing
public information concern among
}mal welfare agencies in the state. The
·u:ear "winner" was pet overpopulation.
Recognizing spaying and neutering as the
key to reducing pet overpopulation, the
federation decided to focus its resources on a
positive, upbeat spay/neuter campaign.
"Euthanasia may be a compelling issue
for those of us involved with animal
welfare, but the typical pet owner wants
to know what's in it for them, if they're
going to spend the time and money on a
surgical procedure," says Nancy McKenney,
president of the federation. "We wanted
to 'sell' the idea of sterilization as a
benefit to the pet and the owner."
The federation began working with
Greg Madsen of Sitka Productions, who
provided his services pro bono, and the
Snohomish County 4-H to produce four
30-second public service announcements.
"The spots were 'kids and pets'-real
heartwarming stuff," says Madsen. "They
focused on the health and behavioral
benefits of sterilizing your pet."
The first year's program was limited to
·iblic service placement for a simple
_ ,ason-the federation couldn't afford to
pay for advertising time. But all that
changed with the 1992 Evergreen Cat
Fancier's February Benefit Show, called

Jan Gould

"Mandy " sports a FIX IT! volunteer T
shirt. The FIX IT! campaign generated
so much interest that 577 low-cost
spay/neuter vouchers were distributed
in just two days.
"A Feline FIXation." Due to the hard
work of the nine-member club, the show
was a rousing success, allowing for the
donation of $20,000 to the FIX-IT!
campaign.
The FIX-IT! program idea was simple,
but it took hard work and preparation to
coordinate media, volunteer groups,
infrastructure, response, training, and
record-keeping. The promotion worked
liked this: pet owners saw one of the
advertisements listing the toll-free
number, called the number, and were
sent an information packet containing a
spay/neuter brochure, local humane
society information, a $10-off voucher
good for a spay/neuter surgery, a listing
of veterinarians, and a 20% pet-supply
store discount coupon. Pet owners took
the voucher to their veterinarian at the

time of surgery and were given a $10
discount off the regular price. Veterinar
ians later turned in the coupon for
reimbursement; some actually donated
the money to the federation.
The federation placed paid advertising
throughout the state, using TV Guide,
local newspapers, television, and radio to
get the FIX-IT! message across to over
1.6 million people. The Washington
State Veterinary Medical Association
(WSVMA) provided paid production for
their own public service announcements
and 75 veterinary clinics signed up to
participate. "We were very impressed
with the veterinary community's re
sponse," said Chuck Root, DVM,
president of WSVMA. "The focus was
on spay/neuter surgeries as a health
issue-spayed and neutered animals are
healthier. It should be a requirement of a
complete pet-health-care program, just
like vaccinations."
A total of 577 vouchers, redeemable
for a $10 rebate from the federation,
were given away by telephone volunteers
from a variety of dog and cat groups. A
number of pet-related businesses and
four animal-protection organizations
the Kitsap Humane Society, the Hu
mane Society for Tacoma/Pierce County,
King County Animal Control, and
SpokAnimal CARE-gave funding to
support the program.
According to Kathi Prevost, executive
director of the federation, quite a few pet
owners in search of vouchers had to be
turned away. The telephone lines opened
at 1 p.m. on Monday, and by 5 p.m. on
Wednesday, all the discount coupons
were gone. "If we had been able to offer
unlimited coupons and operated ten
phone lines instead of two, we could have
sent out 10,000 packets," said Prevost.
The program accomplished its goals
by using marketing techniques to "sell"
the concept of spaying and neutering.
"The keys to successful marketing are to
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..
create a desire, to motivate that desire,
and to make people act on that desire,"
says Prevost. The campaign created a
desire with information about the
benefits of sterilization, made access to
service simple and non-threatening by
using an 800 number, and prompted
action through the limited-time certifi
cates and discounts.
The program was also designed to
reach a specific audience-middle
income women between the ages of 18
and 34. It was targeted to that audience
because the federation's marketing
research indicated that women tend to be
the ones responsible for the care of the
pet. FIX-IT! was designed to offer an
incentive for action. The "target market
ing" paid off; most of the callers were
women in the designated socio-economic
group--with some noteworthy excep
tions. "One woman called for help
spaying her three 'barn cats,' " says
Prevost. "She said she was sick of her
husband shooting the kittens with his
shotgun every time a cat had a litter.
Other callers were in need of help with
five or six neighborhood cats they had
'adopted.' Some of the stories were pretty
tragic-people nying to make ends meet
and take care of their animals.
"What impressed me the most was
how desperate people were for informa
tion," says Prevost. "Most knew they
should have spaying or neutering done,
but were unaware of the benefits, the
cost, or the basic reproductive process of
their pets." Volunteers were able to direct
callers on where to obtain sound veteri
nary advice and send out a WSVMA
publication explaining the "facts of life."
"Next year, we hope to expand the
program," says Prevost. "We gained a
tremendous amount of statistical informa
tion and insight into what motivates people
to spay and neuter their animals. In
1993, we hope to be able to answer the
need of 5,000 callers, instead of 500." D

SPAY/NEUTER "FIX-IT! " CAMPAIGN TIPS FROM THE
WASHINGTON FEDERATION
I . Do Your Research. Find out your
market. Who in your community is
responsible for family pet care
women, men, seniors? Identify the
compelling reasons for them to have
their animal spayed or neutered. Don't
assume pet overpopulation is going to
"sell" sterilization; there can be a big
difference between a euthanasia education
campaign and a spay/neuter campaign .
2. Sell the Benefit. Use an upbeat ap
proach, aimed at your target audience.
3. Be Prepared to Pay. Don't expect to
conduct an effective advertising
campaign on public service, unless you
have amazing community resources.
Research the most effective media for
your message, establish your ideal media
schedule, and stick to your media plan.
Don't go with what's cheap, just
because it's cheap. It is better to pay
$1,000 for effective advertising than
$500 for ineffective placement. Ask for
freebies, but don't depend on them.
Most outlets will provide matching
time/space. You are creating a relation
ship with the media that you can use
later to your organization's advantage.
Buying advertising shouldn't affect your
public service access; in fact, in most
cases it enhances it.
4. Never Walk Alone. Organize as
many community groups as possible to
help you. Veterinary associations, dog
and cat clubs, and pet supply stores all
want to help. It enhances their image to
be involved in this kind of program.
5. Make Response Easy and Immedi
ate. Think of spaying and neutering like
you would any other "product." Make
your information and services easy to
access. An 800 number is ideal. Give

people something to do. Don't just tell
them to spay their cat-give them an
immediate action to take.
6. Keep Records and Statistics. Learn
from your successes and mistakes.
Listen to feedback. Provide feedback to
volunteers and participating groups.
7. Start Small and Build. If you don't
have loads of money the first year,
make it a "pilot program." Document
your success and use that to approach
funding sources for the next year.
8. Don't Re-invent the Wheel. There
are masses of materials from national,
regional, and local groups that promote
spaying and neutering. Unless your area
is unique or you want a specific
message, borrow or buy other programs
and materials. Be aware, however, that
a campaign that is successful in one area
may be a disaster in another. Do your
research and find a campaign that's
right for you. Never take the advertised
results of a campaign on face value. Ask
around: How successful was it, really?
Were there any negative consequences?
Is the program continuing, building,
and growing, or did it fold?
9. Benefit Everyone. Everyone in
volved in the promotion should receive
a perceived benefit. No one should have to
give up too much or too little. The deci
sion of what they are going to give and
how they are going to give it is up to them.
10. Let Everyone Share the Credit. If
everyone thinks this was his or her
idea-not yours-you've been success
ful. The more folks who want the
credit, the greater the ownership of the
program and the greater the chance of
continued success. Besides, you really
can't do it without them.
D
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SHELTER ANIMfil CREATE
THEIR OWN FUNDRAISER
"\VThat do puppies and Picasso have
W in common? Not much, unless the
dogs are at the Greater Huntsville
Humane Society (2812 Johnson Road,
Huntsville, AL 35805-5843). Dori
Porchas, shelter director and "resident
artist," is helping the animals draw
attention to themselves while raising
funds for the shelter.
Porchas got the idea for "Paw Prints"
when she was painting at home. "My
pets were always trying to get into my
paints, and I thought... why not?" Porchas
mok some tubes of non-toxic watercolor
;nts and some paper to the shelter and
'let the animals go to it-running and
rolling through the paint and on the
paper at will. The paintings turned out so
well, the shelter decided to turn them
into a fundraiser.
"As you can imagine," says Porchas,
"it takes a couple of hours to get a really
nice painting. Some animals take a little
more coaxing to participate, and some
run off with the paint tubes.'' After the
animals are finished, Dori cleans up the
artists and adds her personal touch to the
paintings, such as leafing, to make each a
unique piece of work.
After framing and matting the first
five 18- by 24-inch paintings-the cost
of which was mostly donated-Porchas
contacted the Huntsville Art League
Gallery and asked them if they were
interested in exhibiting some "abstract
unusual pieces with unusual artists." The
shelter priced them at $150 each, and the
gallery agreed to display them in their
window for a month.
Future plans for "Paw Prints" are to
auction off paintings at the society's
annual Dog Ball and to hang them in
lobbies of several office buildings around
town. Porchas has already sold a couple

HSUS SEEKS INFORMA
TION ON DOG BITES

D

Greater H untsville H u mane Society

A shelter animal creates a new work of
art with the help of Shelter Director
Dori Porshas. The paints, createdfor
children, are non-toxic and safe for the
animals.
"Paw Print" greeting cards at the shelter
and is planning to make a silkscreen for
"Paw Print" T-shirts.
The Greater Huntsville Humane
Society would like to offer Porchas'
unframed "Paw Prints" at a low cost to
shelters across the country for use as
fundraisers. Shelters interested in buying
paintings or in making their own can talk
to Porchas at (205) 881-8081. She and
the animals will produce paintings that
can be cut down and made into several
pieces or framed as they are. Porchas
recommends buying cheap used frames
and fixing them up for a quality product.
"People look at the pictures and, at
first, see abstract art," says Porchas. "Then
they start seeing the subject matter-a
dog tail, the side of a cat, kitten foot
prints." A "Paw Print" painting serves
not only as a colorful, high-quality addi
tion to a living room but also as a reminder
D
of the artists who left their marks.

oes your animal-control agency
compile annual statistics on dog
bites in your community? If so, The
HSUS Companion Animals section is
asking for your help.
The HSUS is collecting statistical
information from local agencies on dog
bites that include all or some of the
following components:
• The number of bites reported per year.
• A breakdown of the bites between male
dogs and female dogs.
• A breakdown of the bites between
sterilized and unsterilized male and female
dogs.
• A ranking of the bites by severity within
the preceding breakdowns.
• Information on breeds responsible for
the bites/attacks.
• Human demographics of the area served
(e.g., estimated human population; rural,
urban, or suburban; etc.)
The HSUS welcomes data compiled
for just one year, but would prefer that
agencies with several years of data send
data from all years. Even partial data will
be helpful. The information from animal
control agencies is critical to a project
undertaken by the Companion Animals
section, and will be featured in a future
Shelter Sense article. Please send data to
the Companion Animals section, HSUS,
2 1 00 L St., NW, Washington, D.C.
20037. The HSUS thanks agencies in
advance for any information they can
provide.
D

HEAT LAMPS CAN KILL
BIRDS

A

s most people who work with birds
are aware, pans coated with poly
tetrafluroethylene, or Teflon, can be
highly toxic to birds. The pans, if
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heated with nothing in them, give off
fumes that can cause severe pulmonary
congestion and air capillary collapse in
birds. That's why it's important to
educate bird owners to keep their
winged companions out of the kitchen
and, no matter where the birds are in
the house, be cautious about using
Teflon.
Last year, the San Antonio Zoo
discovered the hard way that Teflon
pans are not the only Teflon hazard. In
six to eight weeks, the zoo lost thirty
birds. They were aware of the toxic
potential of Teflon and thought they
had taken every precaution to avoid it
in the bird area. A supervisor soon
discovered, however, that the heat
lamps they were using were the
culprits. The bulbs were not labeled,
nor was the bulb carton, but the box
the bulbs came in was dearly labeled,
"Teflon-coated to prevent shattering. "
Shelters are advised t o examine the
packaging of their heat lamps before
using them in bird areas.
D

RESEARCH FIRM BATTLES
HUMANE SOCIEI'Y FOR BID

B

ioCon, Inc., a biomedical research
firm in Rockville, Maryland,
created a stir last August when it
expressed interest in bidding on the
Montgomery County animal sheltering
and control contract traditionally
awarded to the local humane society.
The Montgomery County Humane
Society's (14645 Rothgeb Dr., Rockville,
MD 20850) $700,000 contract, which
was due to expire in September 1992,
was asked by the County Council's
budget office to be removed this year
from the list of fiscal 199 3 contracts
awarded without bidding, according to
the county's chief administrative officer,

Meri Boyles

Helped by overwhelming public
support, the animals at the Montgom
ery Counry, Md., shelter will remain
under the care ofthe humane sociery.
William H. Bussmann.
BioCon, Inc., a firm that provides
animals and does animal testing both
for private companies and the National
Institutes of Health (NIH), maintained
that because it has experience running
an animal care facility for up to 15,000
animals a year-mostly guinea pigs,
rats, and mice-it could do a better j ob
at a lower cost than the humane
society. They also believed they could
make a profit.
Despite Maryland's pound seizure
law forbidding animals to be turned
over for research, the shelter feared that
if BioCon took charge, people would
be less likely to place animals in the
care of the shelter.
Said Roger Galvin, attorney for the
humane society, "We've made a case
that it would be appalling to have a
company that profits from the testing
of animals run the animal shelter . . . It's
like the foxes guarding the henhouse. "

In a community where NIH and
other laboratories using animals for
research coexist with enlightened
animal-protection organizations,
BioCon and the humane society
battled heartily to sway public opinion.
Finally, BioCon abandoned its effort,
and the humane society was awarded a
renewal of their grant.
Said Galvin before the decision,
"We still maintain it's in the best
interest of the citizens of Montgomery
County to extend the grant, that the
contract should not be put out to
competitive bidding although we are
confident we would win such a bidding
war."
D

NEW MUSIC VIDEO CAN
HELP HUMANE EDUCATORS

H

umane educators now have an
effective new way to reach junior
high school, high school, and even
adult audiences with the pet overpopu
lation message: a three-and-a-half
minute music video.
Produced by an all-volunteer,
nonprofit group in Pennsylvania called
The Spayed Club, "Why Don't You
Love Me?" blends the tragic result of
pet overpopulation with the emotion
of a moving ballad. "Our feeling was
that the public needed to see the daily
. routine of killing at a typical animal
elter to be moved to act to prevent
· the overpopulation that is at the root
of. . . necessary euthanasia," says Joyce
Briggs-Hind, a volunteer with The
Spayed Club.
The Spayed Club operates a low
cost spay/neuter program for
Pennsylvania's Delaware Valley.
Footage for much of the video was
filmed at the Harrisburg (Pa.) Area
Humane Society, and the song, "Why
Don't You Love Me?", was written and
performed by local musician Dwayne
Roberson.
Because the video highlights
euthanasia at an animal shelter, The
HSUS recommends that the video be
used as part of a humane education
presentation that emphasizes the
connection between the necessity for
euthanasia and the need for respon
sible pet ownership and spaying and
neutering.
To order a copy of the video, send a
$10 check made payable to The
· � 'Jayed Club, P. O . Box 1145, Frazer,
A 19355. The organization will send
a VHS tape that contains both the
local and national versions of the
D
video. The cost includes shipping.
i

"Shelter Shop " is provided as an information service to
subscribers and readers. The HSUS does not endorse any
products and services except its own, nor can HSUS be
responsible for any problems with vendors or their
products and services.

FIRST INTERNATIONAL
CONFER ENCE ON EQUINE
RESCUE SCHEDULED
r--r-1he Santa Barbara Humane Society
1 (5399 Overpass Rd., Santa Barbara,
CA 93111) will host the First Interna
tional Conference on Equine Rescue
next February 6-7, 1993, in Santa
Barbara.
The meeting will bring personnel
from local humane societies and
animal-control agencies together with
emergency veterinary medical profes
sionals interested in all phases of
equine rescue. Primary goals of the
conference include the teaching of
practical medical techniques for all
types of horse rescue and the scientific
consolidation of information to be
made available to students, veterinary
medical personnel, and agencies.
The first day's events will cover
single-horse rescue efforts, including
those carried out during sporting
events and disasters. Special emphasis
will be given to specialized equipment,
stress factors, medical emergency care,
and tranquilization. The second day's
events will cover group rescue efforts.
Topics to be discussed include the
Incident Command System, model
organizations for rescue, disasters
affecting herds of horses, treatment of
starving horses, and dealing with the
media. A summary panel will address
the future of equine rescue and the best
ways to organize data scientifically.
The conference fee is $75.00, which
includes dinner on Saturday evening.
Space is limited. For more information
or to register, contact conference
coordinator Richard Mansmann,
VMD, Ph. D . , Santa Barbara Equine
Services, P.O. Box 237, Goleta, CA
D
93116; (805) 964-8668.

Arizona H u mane Society

All aspects of equine rescue will be
covered at the First International
Conference held at the Santa Barbara
Humane Sociery. HSUS Vice President
for Investigations David K Wills will
be one of the featured speakers.

END CONFUSION BY COLOR
CODING

H

aving trouble "organizing"
incoming animals? Lightweight,
color-coded, washable number tags
have been used successfully by many
shelters for years. The two-and-a-half
inch tags, manufactured by the C.H.
Dana Company, come in black, blue,
green, and red and are engraved on
both front and back in white or yellow
numbers ranging from 1 to 999.
Staff can cross-reference each dog's
file folder with the number and color
of his or her tag. With the several
different color combinations available,
shelters can designate anything from
breed, sex, and health status to disposi
tion and arrival date. Tags cost 8 9 ct
each fo r an order o f 4 9 o r less, and 8 7 ct
each fo r a n order o f 5 0 o r more. To
order tags or a brochure, call 1-800451-5197, or write C.H. D ana, Hyde
D
Park, VT 05655.
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The Humane Society of the United States Presents

ANIMAL CARE EXPO '93
March 17-20, 1 993
Orlando, Florida

A Trade Show as Serious about the Humane Care ofAnimals as You Are

BOOK PROVIDES INFORMA
TION ON ANIMAL LAWS

D

o you ever need to find informa
tion on state and federal animal
protection laws? If the answer is "yes,"
then the latest edition of Animals and
Their Legal Rights, published by the
Animal Welfare Institute, is the
comprehensive reference book you
need. This excellent 44 1 -page paper
back provides the text of many laws
and describes the background of their
enactment. It also includes a brief
history of legal rights for animals in
America.
In addition to a general overview of
laws affecting a wide variety of
animals in many situations, the book
includes sections on cats (covering
cruelty, abandonment, theft, licens
ing, and spay/neuter legislation), dogs
(covering spay/neuter, commercial
breeding restrictions, neglect, pound
seizure, theft, hit-and-run accidents,
fighting, racing, leash laws, public
housing, puppy mills, and euthana
sia), animal protection organizations,
and humane education.
To order
a copy,
send $ 8 ,
which
includes
shipping
and
handling,
to the
Animal
Welfare
Institute,
P.O. Box
3650,
Washing
ton,
D.C.
20007. D

Job

ANNOUNCEMENTS

A

dvertisements are free and limited to job openings in humane organizations or animal-control
departments. Ads must be submitted on your organization's letterhead no later than five weeks
before the month of the issue in which you want your ad to appear. Please limit announcements to 5 0
words (including address) . Sorry, Shelter Sense cannot print "position wanted" ads.

EXECUTIVE DIRECTOR-For the Canadian
SPCA. Must have broad knowledge of shelter
operations. Send application to Mrs. Joan
Sutherland, Chairperson, Search Committee,
CSPCA, 4920 de Maisonneuve Blvd. West, Ste.
1 03, Westmount, Quebec, H3Z l N l ; or fax it
to (5 1 4) 488-3288. Call (5 1 4) 933-5 1 1 4 for
more information.

EXECUTIVE DIRECTOR-For the Humane

Society of Santa Clara Valley, a $2.4 million
nonprofit shelter of 60+ employees and 350
volunteers. Must have strong leadership qualities
and a strong belief in the value and protection of
animals. Five years of management experience
and knowledge of animal protection issues
desirable. Send resume and cover letter to
Barbara Volzing, 60 S. Market St., #770, San
Jose, CA 95 1 1 3.

EXECUTIVE DIRECTOR-For the
Washington (D.C.) Humane Society. Respon
sible for directing progressive organization in its
various programs, including humane law
enforcement, public education, veterinary and
spay/neuter services, adoptions, and two animal
shelters, one a government-contract operation.
Requires excellent communication/public
relations skills and shelter management and law
enforcement experience. Send resume, salary
requirements, references to WHS/SPCA, 73 19
Georgia Ave., NW, Washington, D.C. 200 12.
DIRECTOR OF ANIMAL CONTROL-For
the District of Columbia Animal Control
Agency, operated by the Washington Humane
Society/SPCA under contract. Will direct 35
employees in the operation of full-service shelter
handling 1 4,000 animals annually, as well as
spay/neuter clinic. Management and animal
control law enforcement experience required,
with good public relations skills. Salary range:
$36-40,000. Send resume to WHS/SPCA, 73 1 9
Georgia Ave., NW, Washington, D . C . 200 12.

OPERATIONS MANAGER-For the new
shelter of the Humane Society of Utah. Respon
sible for leadership and direction in adoptions,
receiving, grooming, maintenance, and janitorial
divisions. Bachelor's degree in business or
commensurate experience in related field required.
Send resume and salary requirements to Gene
Baierschmidt, HSU, P.O. Box 573659, Salt Lake
City, UT 84157-3659.
ANIMAL CONTROL SUPERVISOR-For
the Humane Society of St. Joseph County,
Indiana, which handles 16,000 animals annually.
Requires animal control experience and strong
supervisory skills. Duties include supervising
humane officers, cruelty investigations, monthly
reports, and vehicle maintenance. Send resume,
salary requirements to Mary Wadsworth, Humane
Society of St. Joseph County, 2506 Liberty Dr.,
Mishawaka, IN 46545.

SPECIAL PROJECTS COORDINATOR
For HSUS Youth Education Division. Search
ing for a college graduate dedicated to animal/
environmental protection. Must be detail
oriented team player able to manage multiple
priorities. Strong writing and telephone skills
required. Duties include assisting development
of educational materials, communicating with
young people, and handling a variety of edito
rial and clerical assignments. Send resume,
writing sample, and salary requirements to
HSUS Director of Secondary Education, P.O.
Box 362, East Haddam, CT 06423-0362.

FLORIDA-LICENSED VETERINARIAN
For animal-services agency in Central Florida.
Will assist director with rabies and animal
services programs, and perform emergency care,
spay/neuter, and adoptions procedures. Benefit:
include paid vacation and holidays, medical/
dental coverage, and retirement benefits. Mail
resume to Human Resources Division, P.O.
Box 330, Bartow, FL 33830, EOE MIF!DN.

Animal Care Expo '93 provides a showcase of
.£1.equipment, products, and servicesfor everyone
involved in animal sheltering, kenneling, and
control work. It offers a chance to see and compare
state-of the-art equipment, technology, and
products that can help streamline operations at
yourfacility. Expo lets you choosefrom a
multitude ofeducational seminars, most ofwhich
will not be offered at any other place or time. It
lets you try out trade show samples and giveaways,
take advantage ofspecial offers and savings that
are only available at Expo '93, and enjoy a break
from work yet still accomplish a lot.

What You'll See
You will see the best and latest offerings
all under one roof Categories of products
and services indudeair purifiers • I.D. systems • cages/kennels •
sound suppression • animal transport
vehicles • fund raising/promotion
computer software • feeds/nutrition •
mitation/odor/disease control • tranquilizer guns/chemical immobilization •
consultant services • care and handling
equipment • books/videos • humane
education • grooming supplies • wildlife
rehabilitation • search and rescue •
crematories • professional communications
What You Can Learn
Included in the registration fee are more
than 25 professional development seminars
that will address high-interest, contempo
rary topics in detail. All sessions are led by
noted experts in the field. Topics will
include• rabies
• nutrition
• "Year of the Cat"
• tools for investi ga
• pet store/animal
tion
shelter cooperatives • behavior manage
• large-animal rescue
ment
• bite prevention
• vehicles
• software
• reducing criminal
• shelter evaluation
and civil liability
• wildlife rehabilita • working with the
tion
media
• animal capture and • euthanasia
handling
• humane education
• shelter design
• low-cost spay/
'era! cats
neuter clinics
animal identifica
• fund-raising
tion
campaigns
• domestic birds/
• roundtable
exotic animals
discussions

Pre-Expo Certificate Courses
Three full-day certificate courses will be
offered in conjunction with Expo '93 on
Wednesday, March 1 7, 1 993. Each course
will run from 9:00 a.m. to 5 :30 p.m. Course
fees are separate from the Expo registration
fee. Certificates will be presented to partici
pants upon the completion of the course.
Indicate a course choice on the attached
Expo registration form.
Disaster Management Planning.for
Animal Protection Organizations
Led by a team ofHSUS experts on
the topic along with guest presenters, this
course will indude hurricane, fire, flood,
tornadoes, earthquakes, and other disasters. Fee:
$50.

Pet CPR and First Aid
Conducted by the Animal Health
Foundation, an organization
profiled in the April 1 992 issue of Shelter
Sense, this course will provide in-depth
training in pet first aid and CPR. Partici
pants will receive a fully-equipped pet first
aid kit. Fee: $99.

@

Euthanasia: The Human Factor
Conducted by Bill Smith, HSUS
Animal Control Academy
Director, this course is designed to provide
support for the euthanasia technician and other
shelter staff in coping with euthanasia. It will
include an in-depth examination of the
attitudes, concerns, and feelings of shelter
personnel and the public. Fee: $50.

Location
The beautiful Twin Towers Hotel and
Convention Center (5780 Major Blvd.,
Orlando, FL 328 1 9) will be the site of Expo
'93.
Special Room Rate. $79 plus tax per night.
This is a flat rate, single or double. Call
(800) 327-2 1 1 0 (national) or (407) 3 5 1 1000 (international) to make reservations.
Cost
One low registration fee admits a partici
pant to the exhibit hall and all education
seminars. (Pre-Expo courses have separate
fees.) Preregister and Save!
$ 1 8 per person if postmarked by January
1 5 , 1 993. After January 1 5 , 1 99 3 : $25 per
person.
Travel Arrangements
Continental Airlines will offer 5% off the
lowest applicable fare at the time of booking
or at least 5% off the full-coach or first-class
fares to Expo participants. Book your flight
by calling (800) 468-7022.
Special rates are also available from AVIS
for rental cars.
Full-service travel assistance is available
through Travel-On Travel Management
Agency by calling (800) 333- 1225 (na
tional) or (30 1 ) 565-4400 (international) .
Need Additional Information?
Call or write: Animal Care Expo '93, P.O.
Box 3304, Crestline, CA 92325; (800) 248EXPO (national) or (7 1 4) 338- 1 1 92
(international) .

, - - - ··- - -Animal Care Expo '93 Registrarion Form- - - - - -

I
I
I
I
I
I
I
I
I
I
I

Please complete a separate form for each person attending.

Name ______________Title ____________
Organization ____________________________
Mailing Address __________________________
City _______________ State ____ Zip _______
FAX Number l__) _______
Phone Number l__)
Preregistration fee: $ 1 8 before January 1 5, 1 993
$ _______
Registration fee: $25 after January 1 5 , 1 993
$ _______
Pre-Expo Certificate Course Choice: ___________ Fee: $.______
Total amount enclosed: $______
(Optional: separate fee required)
Make checks payable to HSUS Animal Care Expo '93. • Mail to P.O. Box 3304, Crestline, CA 92325.

March 1 7-20, 1 993
Orlando, Florida
Early Registration Deadline: January 1 5 , 1 993
Early Registration Fee: $ 1 8
Please see the inside back cover for details, and use the handy registration form provided to register for Animal Care
Expo '93 and one of three day-long, pre-Expo certificate courses scheduled for March 17.
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